






Is your brand consistently and clearly 
talking about these things?



How can we use the power of storytelling to 
grow our business?



Stories make sense.

































Is the story you tell clear and compelling?



What lost aspiration do your 
customers want? And what do 

they need to get there?

What problems are standing in their 
way of getting those things?

How can you empathize with their 
pain, and display authority to solve the 

problem?

What is your process/plan to solve 
that problem?

What CTA can your 
customer take to start 

the plan? What will life look like 
after your solve their 

problem?

What will life look like if 
their problem never gets 

solved?



What lofty aspirations do your 
customers have? And what do 

they need to get there?

What problems are standing in their 
way of getting those things?

How can you empathize with your 
customers’ pain, and display authority 

to solve their problem?

What is your process/plan to solve 
that problem?

What CTA should your 
customer follow to start 

your plan?
What will life look like 

for your customers after 
you solve their 

problem?

What will life look like if 
their problem never gets 

solved?
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What CTA should your 
customer follow to start 
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What will life look like 
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What will life look like if 
their problem never gets 

solved?
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What is your process/plan to solve 
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What CTA should your 
customer follow to start 

your plan?
What will life look like 

for your customers after 
you solve their 

problem?

What will life look like if 
their problem never gets 

solved?
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to solve their problem?

What is your process/plan to solve 
their problems?

What CTA should your 
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customers follow to 
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their problem never gets 
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1 Use the framework to craft your 
marketing messaging.

2
Teach your teams your new message 
and use the SB framework for all 
revenue-producing communications.

3 Be disciplined, stick to your message! 

How to apply 
this framework.





Sign up for the next Master Your 
Message Workshop in Sept.


